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From Michael Graves to Studio Murmur, designers 
TJ Thomas and Audra Bielskus are building buzz, 
one sustainable piece of furniture at a time  
By Kate Templin  |  Photography by Maia Harms

TJ � omas and Audra Bielsksus—the duo behind 
multidisciplinary design fi rm Studio Murmur—don’t 
believe that innovative design should come with a side 
of drama. “We’re in a business that is very trend- and 
fashion-oriented, but people are starting to slow down 
and reassess the value of the things in their lives today,” 
says Detroit native � omas, 44. “We’re trying to drill 
into that and fi nd what it is about certain objects that 
brings joy. So often, it’s in the simplicity of the design.”

Used to working on projects like a functional soap 
pump with sponge holder for Target, the former Michael 
Graves Design Group designers decided to open their 
own studio last year in order to hone their contemporary-
meets-practical aesthetic: functional minimalism across 
furniture, lighting, kitchen and industrial design. “Our 
passion is for those everyday things that can bring 
unexpected pleasure,” � omas says.

� eir fi rst big project, which debuted at ICFF this 
spring and was picked up by Room & Board, is a study 
in utility-chic. � e No. 9 outdoor furniture collection 

STUDIO MURMUR’S HOTS 

Julius Meinl, bicycles, 
� e Stooges, Bi Bim 
Bop, farmers markets, 
Patricia Urquiola, 
origami, linoleum prints, 
Ravenswood corridor

STUDIO MURMUR’S NOTS 

Distracted driving, TV 
sports bars, leaf blowers, 
Shape-Ups, ironic facial 
hair, decorative antlers, 
Tea Partiers

Object 
Worshippers 

Designers TJ Thomas 

and Audra Bielskus.
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for Loll Designs is a stylish, modern take on plastic, yes, but it’s also made 
from recycled milk jugs and shipped fl at. “It’s made from a new generation 
of high-density polyethylene that holds color really well and lasts for years and 
years,” � omas says. “You think of plastic furniture and it doesn’t sound so hot,” 
adds Bielskus, 26. “But the philosophy behind the collection is that it looks so 

good that you’re probably going to want to bring 
it indoors. We’re not creating plastic products you 
throw away after a year; you’ll want to pass these 
pieces down.”

While recycled milk jugs sound the epitome of 
eco-consciousness, Bielskus and � omas are quick 
to point out that their sensibility is more global 
than green. “We don’t want to market ourselves as 
eco-designers... that’s just the way we roll,” relates 
Bielskus, who says they recently partnered with 
Sielaff  on a line of tables made from bent metal 
and glass, and are also working with a West Coast 
architectural lighting company. “� at’s the way the 
industry is going to roll,” adds � omas. “It won’t 
even be called ‘green’ anymore.” 




